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Sussex Learning Network – Web Statistics Report
Introduction

The breadth of the SLN web presence is not as simple as it may first appear to the casual user. The SLN has a central website which incorporates a number of sections focused at particular audiences. We also have a number of other websites hosted and maintained in conjunction with other organisations or specific SLN projects.

The websites under the SLN ‘umbrella’ are:
Sussexlearningnetwork.org.uk (main website)
The main SLN website launched in October 2006 as the basis for building the SLN ‘brand’ and as a vehicle for disseminating information ‘about us’ including our staffing, plans and papers etc. The website also includes the sub-sites Learning opportunities, Practitioner network and Employer zone.
Different sections of our main website have been developed and launched over time including:
· ‘Learning opportunities’ launched in June 2007, which is our primary IAG resource on vocational learning
· The Employer zone has just been launched in October 2007, which is our IAG resource focused towards employers and business in Sussex.
Foundation-degrees-in-sussex.com
Jointly funded by the SLN and Aimhigher Sussex this website provides an online database on FDs / HNDs in Sussex. Currently modifications are being implemented to improve the websites usability.
Studentnetworksussex.org.uk
Built by and for vocational learners in Sussex as part of the Student Engagement Project. This website was officially launched in September 2007. In addition the project also has audio and video hosted on ‘teachertube’.
E-Learning WIKI / BLOG / Open Learn SLN Zone
The Open University host and run three separate online resources to support the work of the SLN e-learning project.
· http://conclave.open.ac.uk/SLN-Wiki/index.php/Main_Page
· http://conclave.open.ac.uk/SLN-Blog/ 
· http://labspace.open.ac.uk/course/view.php?id=3027 
Website visitor numbers
This table gives the total number of visits to our websites on a monthly basis.

	
	FD-in-Sussex
	Student Network
	SLN Website
	TOTAL Visits

	Sep-07
	986
	176
	11463
	12625

	Aug-07
	955
	45
	11611
	12611

	Jul-07
	1569
	
	13869
	15438

	Jun-07
	1197
	
	19026
	20223

	May-07
	788
	
	10643
	11431

	Apr-07
	492
	
	7415
	7907

	Mar-07
	421
	
	7907
	8328

	Feb-07
	378
	
	5682
	6060
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Comments: It can be clearly seen that the marketing activity undertaken by the SLN during May/June 07 had a significant impact upon the usage and awareness of our websites. With the longer lasting effect of doubling our monthly visits.
In addition during Sept 07 there have been approximately 173 visits to our ‘teachertube’ website hosting videos for the student network project, and 390 visits to the e-learning project’s SLN Open Learn test space.

The awareness of the SLN website can also be demonstrated by the number of hits shown by Google for the phrase “sussex learning network” and “foundation degrees in sussex” - 750 and 520 respectively.
Usage of our website

The quality of the usage of our website has increased steadily with a sharp rise during the marketing period. This is demonstrated by the increase in total visitors per month viewing 2 or more pages on each visit to our main website.
	
	SLN visitors viewing 2 or more pages

	Sep-07
	1988

	Aug-07
	1978

	Jul-07
	2321

	Jun-07
	4053

	May-07
	2268

	Apr-07
	1494

	Mar-07
	1780


Learning opportunities

‘Learning opportunities’ – the primary IAG resource for learners sits as part of the main SLN website. Since its launch (from holding content) the usage (as shown by page views) has mostly increased month by month.

	
	SLN-LO

	Sep-07
	595

	Aug-07
	490

	Jul-07
	626

	Jun-07
	823

	May-07
	311

	Apr-07
	183


As other areas of our website, such as the Employer zone, come to fruition figures for their usage will also be reported separately.
Conclusion

The awareness and usage of all our websites has increased over the last 8 months. The marketing activity in May/June had a significant impact on the overall awareness and usage of our websites. The effect of the marketing activity has resulted in a residue doubling of our websites visits since Feb 07.
Future developments

· A new ‘Research zone’ is being developed to support the practitioner research projects and other areas of our information and data research activities. (Oct 2007)

· Facts, figures and statistics is being moved to become part of the research zone. This section will be further developed by Dec 07.

· ‘Learning opportunities’ is being expanded to include an interactive online resource to support progression agreements. (Nov 2007)
