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Web Statistics Report (November 2007)

Introduction

The SLN has a central website which incorporates a number of sections focused at particular audiences. We also have a number of other websites separately hosted and maintained in conjunction with other organisations or specific SLN projects. We make every effort to ensure that users are given direct links to information that will help them rather than simply present a site for them to browse
The websites under the SLN ‘umbrella’ are:

www.sussexlearningnetwork.org.uk (our main website)
The main SLN website launched in October 2006 as the basis for building the SLN ‘brand’ and as a vehicle for disseminating information ‘About us’ including our staffing, plans and papers etc. The website also includes the sub-sites ‘Learning opportunities, ‘Practitioner network’, ‘Employer zone’, ‘Research zone’ and our shop.

Different sections of our main website have been developed and launched over time including:

· ‘Learning opportunities’ launched in June 2007, which  is our primary IAG resource on vocational learning
· The Practitioner Network which includes information about CPD, news from curriculum teams and is the main link to all those involved in vocational learning.
· The ‘Employer zone’ launched in October 2007, which is our IAG resource focused towards employers and business in Sussex.

· The ‘Research zone’ launched in October 2007, which is our resource to support our practitioner research projects and other areas of our information and data research activities.

· The ‘FREE Shop’ launched in October 2007,which provides a facility for partners to request our SLN branded information, advice and guidance materials to support student-facing and staff development events.

www.foundation-degrees-in-sussex.com
Jointly funded by the SLN and Aimhigher Sussex this website provides an online database on FDs / HNDs in Sussex. Currently modifications are being implemented to improve the websites usability.

www.studentnetworksussex.org.uk
Built by and for vocational learners in Sussex as part of the Student Engagement Project. This website was officially launched in September 2007. In addition the project also has audio and video hosted on ‘teachertube’.

E-Learning WIKI / BLOG / Open Learn SLN Zone
The Open University host and run three separate online resources to support the work of the SLN e-learning project. These sites include news of events, research projects and the work being undertaken as part of the Openlearn initiative. nformation about CPD, news from curriculum teams and is the main link to  all those involved in vocational learning.ational lea
· http://conclave.open.ac.uk/SLN-Wiki/index.php/Main_Page
· http://conclave.open.ac.uk/SLN-Blog/ 

· http://labspace.open.ac.uk/course/view.php?id=3027 
Website usage statistics
The collection and interpretation of data on website usage is always problematic. For three reasons: 1) The information we have access to is dependant upon the website statistics tracking software provided by our hosts 2) the information provided to the system by users’ browsers and 3) the difficulty in trying to understand the motivation of visitors to our website. The purpose of this report is to set a series of benchmarks through which we can monitor the usage and look at how we can respond to emerging trends and identify any problems.

In this report we refer to three key statistics which we use to measure the usage of our website:
· A “Hit” is simply a successful request to our web server from a visitor's browser for any type of file, whether an image, HTML page, an MP3 file, or any other type. A single web page can cause many Hits -- one for each image included on the page, etc.

· “Visits” refers to the number of times our website has been visited during a specified period. The figure does not specify unique visitors and so a single user may account for more than one ‘visit’ during the period. Also, the statistics only provides information on the number of users who view any part of our website.
· “Page views” counts the total number of pages requested on our website by all users within the specified time period. This provides information on the usage of individual pages. The varying levels of usage of different parts of the site can be surmised by looking at the page view statistics of all its constituent pages.
Website hits

The hits to our main website have begun to increase towards those numbers achieved during our June 2007 marketing campaign. We’ve had 660K hits in the last 6 months.
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	SLN hits total

	 Mar-07
	59,689

	Apr-07
	63,852

	May-07
	88,995

	 Jun-07
	144,287

	Jul-07
	105,962

	Aug-07
	74,537

	Sep-07
	91,897

	Oct-07
	123,463

	Nov-07
	124,267


Website visitor numbers

This table gives the total number of visits
 to our websites on a monthly basis.

	 
	FD-in-Sussex
	Student Network
	SLN Website
	TOTAL Visits

	Feb-07
	378
	 
	5682
	6060

	Mar-07
	421
	 
	7907
	8328

	Apr-07
	492
	 
	7415
	7907

	May-07
	788
	 
	10643
	11431

	Jun-07
	1197
	 
	19026
	20223

	Jul-07
	1569
	 
	13869
	15438

	Aug-07
	955
	45
	11611
	12611

	Sep-07
	986
	146
	11463
	12595

	Oct-07
	878
	294
	13372
	14544

	Nov-07
	1195
	304
	12514
	14013
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Comments: It can be clearly seen that the marketing activity undertaken by the SLN during May/June 07 had a significant impact upon the usage and awareness of our websites. There is an overall growth in the use of our main website. A decline is expected in December due to the festive period.

In addition during Sept 07 there have been approximately 173 visits to our ‘teachertube’ website hosting videos for the student network project, and 390 visits to the e-learning project’s SLN Open Learn test space.

The awareness of the SLN website can also be demonstrated by the number of results shown by Google for the phrase “sussex learning network” and “foundation degrees in sussex” - 534 and 868 respectively.

Usage of our website

We can distinguish between visitors who have linked directly to one page of our website either through a search engine result, a link from a email or from a URL used in a publication. We can also distinguish those visitors who have spent more time looking at 2 or more pages within out website.


	
	SLN visitors viewing 1 page
	SLN visitors viewing 2 or more pages

	 Mar-07
	 3548
	4359

	Apr-07
	3058
	4357

	May-07
	 4992
	5651

	 Jun-07
	 10606
	8420

	Jul-07
	 7899
	5970

	Aug-07
	 6704
	4907

	Sep-07
	 6576
	4887

	Oct-07
	7896
	5476

	Nov-07
	7759
	4755


Website usage broken down by section

Provided below is information on the usage of the website by section, which is given in terms of ‘page views’. The overall usage of an individual section is measured approximately by the sum of the page views for each page within the section.
Learning opportunities

	 
	Sep-07
	Oct-07
	Nov-07

	LO (Home)
	595
	626
	601

	/learning URL
	132
	151
	85

	about
	
	118
	122

	action pack
	125
	118
	216

	ask a question
	110
	110
	222

	study choices
	159
	153
	153

	financial help
	95
	78
	82

	useful resources
	186
	148
	96

	leaflets
	89
	100
	43

	websites-for-learners
	66
	69
	52


 ‘Learning opportunities’ – the IAG resource for learners sits as part of the main SLN website. Since its launch (from holding content) the usage (as shown by home page views
) has begun to increase.  This growth is expected to continue now that the IAG team are outward facing and delivering sessions within individual organisations to talk to learners, potential learners, practitioners, employers and employees.

	
	SLN-LO

	Apr-07
	183

	May-07
	311

	Jun-07
	823

	Jul-07
	626

	Aug-07
	490

	Sep-07
	595

	Oct-07
	626

	Nov-07
	500


Practitioner network

	Page views
	Sept-07
	Oct-07
	Nov-07

	Practitioner network
	194
	269
	413

	IAG development 
	78
	133
	155

	CPD opportunities 
	
	46
	101

	Foundation degree Symposium 
	58
	43
	143

	SLN Curriculum development 
	64
	77
	164

	Progression agreements 
	74
	76
	145

	e-learning at the SLN
	58
	65
	113


Employer zone

	Page views
	Oct-07
	Nov-07

	Employer zone
	229
	267

	Higher education near you
	48
	72

	Higher education works
	47
	60

	Union learning
	59
	63

	Leaders and managers
	37
	45

	Factsheets for employers
	30
	90

	Really useful links
	59
	43


Research zone

	Page views
	Oct-07
	Nov-07

	Research zone
	153
	339

	SLN research projects 
	99
	168

	Facts, figures and statistics 
	48
	134

	Reports and publications 
	25
	71

	External resources
	21
	53


Other sections

	Page views
	Sept-07
	Oct-07
	Nov-07

	Free shop
	NA
	73
	162

	Newsletter (PDF)
	38 (32)
	36 (65)
	112 (58)

	About us
	334
	387
	410

	Working with us
	57
	214
	289


Commentary

· Overall there has been a growth in the number of visitors to our main website, though November is slightly down from October.

· Users visiting 2 of more pages is remaining relatively similar after our June promotional peak.

· The ‘Learning opportunities’ home page is getting around 600 page views per month, while the use of the FAQs (ask a question) has doubled from October to November.

· The ‘Practitioner network’ homepage usage has doubled to over 400 page views from Sept-N ov..

· The ‘Employer zone’ is showing a small increase in its usage though the fact sheets page hits has tripled to 90 page views  (3 a day roughly).

· The ‘Research zone’ usage has doubled to 339 in the last two months and the use of ‘Facts, Figures & Statistics’ has tripled (to 134 page views).

· Access to our shop has doubled in the last two months to 162 page views.

· ‘Working with us’ has also shown a growth in usage to 289 page views.

Future developments

· ‘Learning opportunities’ is being expanded to include an interactive online resource to support progression agreements and subject-specific IAG (Dec-07 to Jan-08).
Learning-opportunities usage by page (3mths)                 Usage of Learning-opportunities home page by month


















